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“Aligning with Unilever’s mission is our Declaration of Diversity-embracing diversity—the 
characteristics, perspectives, experiences and cultures that make each of us unique and similar 
as individuals– is not a choice, but a mission-critical responsibility.  This commitment to 
inclusion will allow Unilever to tap into the full potential of everyone on our team to win in the 
global marketplace.” 
     
About Unilever  
 
Unilever was founded in 1930 when 
the British soapmaker Lever Brothers 
merged with the Dutch margarine 
producer, Margarine Unie.  
 
Unilever’s mission is to add vitality 
to life.  We meet everyday needs for 
nutrition, hygiene and personal care 
with brands that help people feel 
good, look good and get more out of 
life.  Each day, around the world, 
consumers make 160 million 
decisions to purchase Unilever 
products.  
 
In the United States, the portfolio 
includes major brand icons such as: 
Axe, Ben & Jerry's, Bertolli, Breyers, 
Caress, Country Crock, Degree, Dove 
personal care products, Hellmann's, 
Klondike, Knorr, Lipton, Popsicle, 
Promise, Q-Tips, Skippy, Slim-Fast, 
Suave, Sunsilk and Vaseline.  All of 
the preceding brand names are 
registered trademarks of the Unilever 
Group of Companies.  Dedicated to 
serving consumers and the 
communities where we live, work 
and play, Unilever employs more 
than 14,000 people in both the United 
States and Puerto Rico – generating 
nearly $11 billion in sales in 2007.  
 
For more information, visit 
www.unileverusa.com.  
 
 
 
 

Diversity in the workplace 
 
Unilever is one of the world’s most 
culturally diverse companies, with a 
top team made up of 21 nationalities - 
and we continue to strive to leverage 
this strength. 
 
We believe diversity is a key to 
success, and we are actively seeking 
individuals who embrace and 
exemplify these beliefs. 
 
One of the ways in which Unilever 
fosters an awareness of the value of 
diversity is through our Business 
Networks.  Business Networks bring 
together employees with common 
interests or backgrounds to share 
insights and different perspectives 
with each other and with Unilever.  
 
Unilever Employee Business 
Networks 
 

• African American Business 
Network 

• Asian Business Council 
• Gay and Lesbian Business 

Network 
• Hispanic Business Network 
• Women’s Interactive Network 
 

Unilever-ALPFA Partnership 
 

Unilever’s Diversity mission is to 
build and drive diversity and 
inclusion so that it can benefit from 
the many advantages of a richly 
diverse workforce. Since ALPFA’s 
mission of developing and building 
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